
 

Abkupfern 
 

 
Welche Hinweise zur kreativen Konstruktion von 

Algorithmen kann man aus den in 

 

[1] J. Müller. Grundlagen der Systematischen Heuristik.  

Schriften zur Sozialistischen Wirtschaftsführung.  

Dietz-Verlag Berlin, 1970 

[2] J.Müller. Arbeitsmethoden der Technikwissenschaften, 

Systematik, Heuristik, Kreativität. 

Springer 1990  

ISBN 3-540-51661-1      

[3] http://www.storyal.de/story2004/heuristik.htm 

[4] T.Kelley, J.Littman. The Art of Innovation: Lessons in 

Creativity from Ideo, America's Leading Design Firm. 

London 2002   

ISBN 0007102933         

[5] W. Chan Kim, R. Mauborgne. Blue Ocean  Strategy: 

How to Create Uncontested Market Space and Make the    

Competition Irrelevant. 

Harvard Business School Press 2005 

ISBN 1591396190 

[6] M.E. May. The Elegant Solution.   

Toyota’s Formula for Mastering Innovation. 

Free Press New York 2006 

ISBN-13: 978-1-4165-3814-1 

[7] L. Kahney. Inside Steve’s Brain: Business Lessons from 

Steve Jobs, the Man Who Saved Apple.                                                 

Atlantic Books 2009                                                                                                              

ISBN-13: 978-1843549123 

http://www.storyal.de/story2004/heuristik.htm


[8] G. Beahm, I, Steve. Steve Jobs in His Own Words.                                                                                 

Agate B2 2011   

ISBN-13: 978-1932841664 

 

beschriebenen Innovationskonzepten gewinnen? 

 

Copying 
 

What inspirations and ideas for creative design of algorithms 

can we get from the concepts of innovations in the following 

publications. 
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